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Tujuan Penelitian, yaitu untuk memahami strategi public relations OZ Radio Jakarta untuk 
membangun pencitraan positif merek terhadap klien.  
Metode Penelitian, yang digunakan penulis adalah metode kualitatif dimana penulis melakukan 
observasi partisipatif pada periode Maret – Mei 2013 di divisi public relations. Selain itu, 
pengumpulan data juga dilakukan melalui in-depth-interview, studi literatur, serta dokumentasi. 
Analisis data menggunakan metode Miles and Huberman yang terdiri atas: reduksi data, 
penyajian data, serta penarikan simpulan dan verifikasi data. 
Hasil, Strategi khusus yang digunakan OZ Radio Jakarta berdasarkan teori strategi Public 
Relations Nova yang digunakan untuk membangun pencitraan positif terhadap klien terdiri dari 
empat cara, yaitu: publikasi, acara, keterlibatan dalam komunitas, serta lobi dan negosiasi. Selain 
itu, terdapat strategi lain diantaranya pemberian diskon untuk klien lama. 
Simpulan, Selain berhubungan dengan pendengar, public relations di OZ Radio Jakarta juga 
berhubungan erat dengan klien. Melalui hasil penelitian, diharapkan OZ Radio Jakarta dapat 
memperkaya strategi relasi publik untuk menjaga hubungan baik dengan klien lama, dan menarik 
ketertarikan dari klien baru. 
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Abstract 
Research Purpose, to have well understanding on how OZ Radio Jakarta runs public relations 
strategies in order to build positive brand image especially on clients. 
Research Method, this research was conducted with qualitative methods where researcher was 
allowed to do field observation as public relations intern in OZ Radio Jakarta during March-
May 2013. Primary and secondary data were collected through in-depth interview, literature 
study and documentation. For data analysis is completed using Miles and Huberman methods 
where there are four steps to process the raw information such as: data reduction, data display, 
data conclusion/ withdrawal, and data verification. 
Result, According to Nova theories, the specific public relations strategies that are currently 
used in OZ Radio Jakarta in order to build a positive image to clients are: publications, events, 
community involvement, and lobbying & negotiation. Besides that, OZ Radio Jakarta normally 
gives special discount for loyal clients. 
Conclusion, besides building good relationship with listeners, public relations in OZ Radio 
Jakarta also bridge a good relationship with clients. Through this research, we expected that OZ 
Radio Jakarta will be able to enriched PR strategies in order to build better relationship with 
former clients, and sparks new interest with upcoming clients 
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